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RAND McNALLY AND RAILROADS:

William Rand moved to Chicago in 1856, to establish a printing business


(ironically, this was the same year the first train crosed the Mississippi River)


2 years later, Rand was joined, by a Scottish immigrant named Andrew McNally

printed the Chicago Tribune and other jobs that came their way

Rand McNally incorporated as a formal business entity in 1868


recognizing tremendous growth of the railroads, began printing tickets


began map engraving shortly thereafter in 1872, focusing on railroad maps
With adaptation of wax engraving (cerography), produced maps very cheaply


explain wax engraving


explain relation among technology, abundance of maps, and their cost

Railroad maps were highly promotional in character – made for commercial purposes


railroads promoted specific areas they served (promotional fliers)


consequently, each entity distorted maps to make their routes and service look good


railroad maps given away by the thousands


many printed in Swedish and Norwegian

Railroads could not have existed without maps (Akerman)
EMERGENCE OF THE AUTOMOBILE:

The car not only offered a frontier experience


… but appealed to two core American values:  individualism and mobility


yet early on, roads were few, poor, largely unmarked, and unmarked

To encourage people to think about long-distance automobile travel, car makers sponsored endurance runs and long-distance races

Road maps also began to emerge, slowly at first

Recall that at the turn of the century, the bicycle was very popular 



… not just recreationally but as a mode of transportation


bicycle maps, many of which were produced by Rand McNally


and from 1880-1990, most mapping done by bicyclists



… at first in and around cities, but then increasingly into rural areas



produced state-by-state guides to useable roads



most roads identified by cyclists ultimately became preferred federal routes

Cyclists also the impetus behind Good Roads Program, which began late 19th century



Good Roads movement supported by railroads, which did not perceive car as threat

EVOLUTION OF THE ROAD MAP:

Rand McNally tried, in mid 1910s, to break into the market by overprinting and repackaging railroad maps

Next turned to photo guides or “photo-auto guide books”


based on point to point travel, showing photos intersections and waypoints 



e.g. Chicago to Milwaukee (McNally II took these photos on honeymoon)



by 1909, 25 guides were available



but bulky and expensive




Chicago to New York contained 350 photos on 200 pages in a leather-bound, 
        guilt-edged book that sold for $5)

Phenomenal growth of the car convinced Rand McNally that the market would support entirely new maps

To promote their map products, Rand McNally initiated the “Blazed Trails” program

· replaced names with route numbers

· In most cases, Rand McNally made up the numbers and the blazons

· gave auto clubs, highway associations, and state highway departments money, labor, and materials to install route markers

· by 1926, 50,000 miles of American highway had been marked with over one million signs provided by Rand McNally

To sell tires, Edouard and André Michelin offered free signs to every town in France 

· by 1914, had distributed 30,000 signs

· in 1913, conducted successful publicity campaign to erect mileposts along major routes keyed to the Michelin ‘Red Guides’ which were distributed free of charge

OIL COMPANIES AND FREE ROAD MAPS:

In 1926, with 20 millions cars on the highways, Rand McNally stopped their “Blazed Trails” program to begin producing road maps for the major oil companies 


… which the oil companies distributed free of charge


for a modest fee, Rand McNally would print the location and name of any business in 
  red on their highway maps

At the same time (1926), H.M. Gousha, who had been a salesman for Rand McNally, left the company also to begin producing road maps for oil companies

The era of the free road map had begun


… and Rand McNally and H.M. Gousha would be the major commercial beneficiaries

Road maps became so intrinsically tied to promotion of American highways that the map publishers did more than sell maps …


they sold a way of life and a landscape, in the fullest sense of the word 


maps themselves all were quite similar

· Roads were shown with clean and simple line symbols

· No topographic features, save rivers for geographic reference

· Railroads were not shown
  (except during World War II, 1929 was last year railroads showed profit on 
   intercity routes)


but the images that surrounded the map had their own narratives

· freedom and adventure

· family

· class

· service 

· gender

Free maps ended in 1973, with the OPEC oil embargo and as service stations began the transformation to convenience stores







